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Business Travel Trends to Germany

GNTB Dashboard Business Travel trends to Germany supports you

with inbound related business travel data based on three pillars.

ARRIVALS

« Volume of global business travellers arriving at airports

in destination Germany by origin country and by city

LENGTH OF STAY

« Relevance of Multi Destination Travel for Business flight travellers

- Average length of stay by origin country

- Average length of stay for flight travellers by origin country

SPENDING

- spend amount, cardholder count and average spend per card,

overall and by merchants for business travellers

- comparison spending behaviour business & commercial versus consumer
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GNTB Business Travel Trends to Germany
Volume of global business traveller arrivals at destination Germany

Business Arrivals (in k)
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Business Arrivals - Year over year change
Business Arrivals to Germany this year (2024) compared to 2023, year-over-year change in %
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. i Europe or Global
MAP Business Arrivals (in k) Europe

August 2024

© 2024 Mapbox © OpenStreetMap

Source: Forward Data SL Actual Air tickets data. Arrivals as per tickets issued until August 2024, Excluded return home, transits, day trips, one way trips. Only considered arrivals with overnight stay in Germany. Business arrivals: booked through corporate travel agencies.
Disclaimer: Al ights reserved; content based on data provided by ForwardKeys by Forward Data SL. The content and the data provided in this document are for your information and internal use only. The content is provided "as is” without any warranty as to accuracy, completeness,
satisfactory quality or fitness for any particular purpose. It is strictly forbidden to extract, reproduce, republish or publicly display any content included in this document without the prior written authorisation of the German National Tourist Board. If you wish to use any of this content or

similar data, please contact us on matthias.hickl@germany travel for more information.
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Multi-destination travel Length of stay

GNTB Business Travel Trends to Germany

Round trips / Multi destination travel within Europe

Full Year or YTD
Full Year

Share of multi-destination business travel by Origin Country
Multi-destination Business flight tickets versus all business flight tickets.
European Multi-Destination Travel with Germany as destination included.

Only countries with 100 trips minimum are shown.

Selected date range: January 2024-August 2024
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Source: ForwardKeys, data availability: 01/18-08/24
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Share of multi-destination business flight tickets (versus all business flight tickets)
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For Multidestination travel: passengers combining their trip with a step in a combined step at another destination are considered (the step can be before or after Germany). All segments of the journey have to be on the same air ticket

Spending

Arrivals Length of Stay

Multi-destination travel Length of stay

GNTB Business Travel Trends to Germany

Average length of stay by origin country - Business Travel flight segment

Average length of stay by country

Flight segment only. Countries with less than 100 passenger arrivals
per month are excluded.

Month: August 2024

Length of stay over time
Selected country: U.S.A.
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Source: ForwardKeys length of stay (nights) at point of interest. Visitors staying at least one night at destination. Excluded: return home, transists, day trips, one way trips. Source: ForwardKeys length of stay (nights) at point of interest. Visitors staying at least one night at destination.

Excluded: retum home, transists, day trips, one way trips. Business arrivals: booked through corporate travel agencies.

Disclaimer: Al rights reserved; content based on data provided by ForwardKeys by Forward Data SL. The content and the data provided in this document are for your information and internal use only. The content is provided "as is” without any warranty as to accuracy, completeness,
satisfactory quality or fitness for any particular purpose. It is strictly forbidden to extract, reproduce, republish or publicly display any content included in this document without the prior written authorisation of the German National Tourist Board. If you wish to use any of this content or

similar data, please contact us on matthias hickl@germany.travel for more information
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GNTB Business Travel Trends to Germany Country Selection

Spending by Merchant Category - Business Travel Spain Spend Amount . Cardnolder Count . Spend per Card
Spend Amount | Share by Segment Spend Amount (kEUR) for Selected Segments | September 2024
Month: September 2024 Select a Segment to filter the elow

139 259 238 1,418

Food & Grocery Retail Fuel Hotels & Lodging

Food & Grocery
Travel Services 4%

0%
. 0 Fuel 1 ,004 524 25 1 1
Trans%oa;lalmn \ 6% Restaurants & Dining Transportation Entertainment Travel Services
b

Spend Amount (kEUR) by Category
3,905 Segment: Retail, Month: September 2024

k EUR Misc Personal Serv - Def

32.27
Family Clothing Stores

29.70

Variety Stores

X 2395
Restaurants & Dining Hotels & Lodging
369

6% Precious Stones/Metals/Jewelry 2352

Electronics Stores 23.46

Misc Specialty Retail

20.30

Duty Free Stores

MensWomens Clothing Stores | MR 1 <5
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Art Dealers & Galleries NN - -

20.06

Source: GNTB estimate is based on and extrapolated from aggregate depersonalized card usage data provided by VisaVue® Travel and incorporates data from other independent research sources. Quarterly Updates only. Long-term residents excluded. Spend amount, average spend

per card, average ticket in USD, here converted into EUR by Euro reference rate of the European Central Bank. Credit card data for China not representative because of high market share of Chinese state banks. Business Travel: transactions with VISA business & commercial credit
cards.

FOR MORE INFORMATION PLEASE CONTACT

Matthias Hickl, Director Business Intelligence Sigrid de Maziéres, Head of SME & Tourism Industry Relations
German National Tourist Board German National Tourist Board
Mobile: +49 175 4407035 Mobile: +49 151 73010238
Landline:  +49 69 97464-114 Landline:  +49 69 97464-338

matthias.hickl@germany.travel sigrid.demazieres@germany.travel



