
Facts and Figures 2025.
•	Germany ranks No. 1 as a cultural travel destination among Europeans worldwide
•	83,6 million international overnight stays in Germany
•	Rank 2 globally in the Nation Brands Index
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83.6 million international overnight stays in 2025
Source: Federal Statistical Office (Destatis), 2026

 Germany Incoming

83.6  
million international  

overnight stays in 2025
Source: Federal Statistical Office (Destatis), 2026



Image

Germany retains no. 2 ranking in the Nation Brands Index 2025.

Germany is in 1st place in the European ranking. 
The NBI examines a country’s reputation in six categories: Exports, Governance, Culture, People, Tourism, 
and Immigration and Investment.

Categorie of the Nation Brands Index Germany’s position in international comparison

Exports Ranked 3rd

Culture Ranked 3rd

Immigration and Investment Ranked 4th

Governance Ranked 8th

People Ranked 10th

Tourism Ranked 10th

Source: Anholt & Co. Nation Brands Index®, October 2025 (50 nations worldwide).

Germany’s image in the  
Nation Brands Index 2025: 

Rank 2 overall

Source: Anholt & Co. Nation Brands Index®, October 2025 (50 nations worldwide).

In European  
markets, Germany  

ranks 1st

IMAGE

Rank 10
TOURISM

Rank 3
EXPORTS

Rank 10
PEOPLE

Rank 4
IMMIGRATION/INVESTMENT

Rank 3
CULTURE

Rank 8
GOVERNANCE
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World Tourism

International tourism grows to 1.523 billion arrivals in 2025.
Source: UN Tourism, January 2026 (preliminary data).

WORLD TOURISM

Source: UN Tourism, January 2026 (preliminary data).

1,523
International tourism  
grows to

billion arrivals in 2025.
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This represents global growth of +4.0% compared with 2024.

Region Development of international arrivals 2024/2025

Africa +7.8%

Asia/Pacific +6.3%

Europe +3.8%

Middle East +3.3%

Americas +0.6%

Source: UN Tourism, January 2026 (preliminary data).

Source: UN Tourism, January 2026 (preliminary data).

Global growth  
in 2025

MIDDLE EAST
+ 3.3 %

ASIA-PACIFIC
+ 6.3 %

AMERICAS
+ 0.6 %

EUROPE
+ 3.8 %

AFRICA
+ 7.8 %

+ 4,0 %
compared with 2024

Regional growth rates:

⊳ Back to content
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Travel by Europeans

Germany ranks second as a destination for European travellers in 2025.

Country Ranking within most popular 
destinations for Europeans

Number of trips by Europeans 
in 2025

Spain 1 82.5 million

Germany 2 55.8 million

France 3 46.4 million

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Germany ranks second  
as a destination for European  
travellers in 2025

TRAVEL BY EUROPEANS

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

SPAIN

 82.5 million
trips 2025

GERMANY

55.8 million
trips 2025

FRANCE

46.4 million
trips 2025

1
2

3

⊳ Back to content8



Inbound tourism from Europe.

Germany holds an above-average share of the European business travel market.

Type of travel Share of outbound trips by 
Europans 20245

Share of outbound trips to 
Germany by Europeans 2025

Business travel 11% 20%

Leisure travel 78% 60%

Other private trips 11% 20% 

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Germany holds an 
above-average  
share of the European  
business travel market

Outbound travel  
by Europeans in 2025

Trips to Germany  
by Europeans in 2025

BUSINESS TRAVEL 

LEISURE TRAVEL 

OTHER  
PRIVATE TRAVEL 

INBOUND TOURISM FROM EUROPE

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

20 %

60 %

20 %

11 %

78 %

11 %
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With 7.1 million trips, promotable business travel represents the largest market 
segment.

Type of business trip Share of business trips to Germany by Europeans 
2025

Promotable business trips  64%

Traditional business trips 36%

Type of promotable business trip Share of business trips to Germany by Europeans 
2025

Conferences/conventions 40%

Fairs and exhibitions 16%

Incentive travel 8%

European business travel to Germany totalled 11.1 million trips in 2025.

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

INBOUND TOURISM FROM EUROPE

With 7.1 million trips  
promotable business travel  
represents the largest  
market segment

European business travel to Germany 
totalled 11.1 million trips in 2025.

Traditional  
business travel

64 %  
Promotable business travel

16 %

40 %
Incentive travel

Trade fairs and 
exhibitions

8 %

36 % 

Conferences and  
congresses
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Cars and planes are the most important modes of transport for trips made by 
Europeans to Germany.

All trips from Europe to Germany in 2025: 55.8 million.

Mode of transport Share of trips to Germany by Europeans 2025

Car 44%

Plane 34%

Train 12%

Coach 7%

Other (by sea, motorbike, bicycle and other 
transport)

3%

In 2025 travel expenditure for transportation, accommodation, food, shopping, etc. on trips to Germany 
by visitors from Europe came to 51.8 billion Euro, while staying in Germany, as well as travel to, from and 
within Germany.

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

In 2025, 55.8 million trips from Europe  
were made to Germany.

European travellers spent € 51.8 billion  
during their trips to Germany.

BUS

 7 %
RAIL

12 %
OTHER*

3 %

*�Ship, motorbike, bicycle and others; **These expenditures include accommodation, transport, food, shopping and other  
travel-related spending. Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Deviation  
due to rounding.

Cars and planes are the  
most important modes of  
transport for trips made by  
Europeans to Germany

CAR

44 %
AIR TRAVEL

34 %

Market share

⊳ Back to content
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Booking agent/channels for trips made by Europeans to Germany in 2025.

A multi-channel strategy is a must for travel to Germany in order to succeed in the international market.

Booking agent/channels Share of bookings for trips to Germany from 
Europe 2025

Internet 87%

Direct booking of accomodation 32%

Direct booking of transport 22%

Travel agencies 15%

Other channels (club, newspaper, church, school, 
company travel agency and other)

15%

Source: GNTB/WTM 2025, IPK 2026 (preliminary), multiple answers possible.

Source: GNTB/WTM 2025, IPK 2026 (preliminary), multiple answers possible 

INBOUND TOURISM FROM EUROPE

A multichannel strategy  
is essential for international  
competitiveness

INTERNET

87 % 

DIRECT BOOKING  
ACCOMMODATION

TRAVEL AGENCIES

DIRECT BOOKING 
TRANSPORT

OTHER  
CHANNELS

Booking channels  
used by Europeans  
travelling to Germany.

32 % 

15 % 

15 % 

22 % 

Share of bookings in 2025 (%)
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Inbound Tourism

Culture is a key aspect of Germany’s global tourism marketing.

First place for Germany as a cultural destination among worldwide travel by Europeans. 
Source: DZT/WTM 2025, IPK 2026.

24% of all foreign holiday trips in Germany are cultural trips. 
Source: Qualitätsmonitor Deutschland-Tourismus (November 2024 to October 2025).

Very high overall satisfaction among cultural tourists: Score 1.9. 
Source: Qualitätsmonitor Deutschland-Tourismus, scale: 1 = extremely enthusiastic to 6 = rather 
disappointed (November 2024 to October 2025).

Sources: 1DZT/WTM 2025, IPK 2026; 2Qualitätsmonitor Deutschland-Tourismus (Nov. 2024 – Oct. 2025); 3Qualitätsmonitor 
Deutschland-Tourismus, scale: 1 = extremely enthusiastic to 6 = rather disappointed (Nov. 2024 – Oct. 2025)

Culture is a key  
aspect of Germany’s  
global tourism  
marketing

INBOUND TOURISM

st

Booking channels  
used by Europeans  
travelling to Germany.

place for Germany as a  
cultural destination1 among  
worldwide travel by Europeans1

% of all foreign holiday  
trips in Germany are  
cultural trips2 24

Score
Very high overall satisfaction3 
among cultural tourists 1,9
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Most important source markets worldwide for Germany in 2025.

Market Position within 
Germany’s most 
important source 
markets 

Number of overnight stays in Germany 2025

Netherlands 1 11.7 million

USA 2 6.9 million

Switzerland 3 6.7 million

United Kingdom 4 4.7 million

Austria 5 4.4 million

Poland 6 3.9 million 

France 7 3.7 million

Italy 8 3.5 million

Belgium 9 3.1 million

Denmark 10 3.0 million

Spain 11 2.7 million

International overnight stays in 2025: 83.6 million.
The Netherlands remains the most important source market for Germany.

Source: Federal Statistical Office (Destatis), 2026.

INBOUND TOURISM

Source: Federal Statistical Office (Destatis), 2026

3.5

3.9

4.7

4.4

3.7

6.9

Total international  
overnight stays 2025:

83.6 millionSPAIN

BELGIUM

ITALY

AUSTRIA

USA

2.7

3.0DENMARK

POLAND

SWITZERLAND

FRANCE

UK

NETHERLANDS

3.1

6.7

11.7

Key Source Markets, 
Overnight stays  
in millions in 2025

The Netherlands  
remains the most  
important  
source market
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Between 1993 and 2025. overnight stays by international visitors increased by: +48.9 
million (+141%).

Year Overnight stays made by international visitors

2025 83.6 million

2024 85.3 million

2023 80.9 million

2022 68.1 million

2021 31.0 million

2020 32.0 million

2019 89.9 million

2018 87.7 million

2017 83.9 million

2012 83.9 million

2007 54.8 million

2002 40.6 million

1997 36.4 million

1993 34.7 million

Source: Federal Statistical Office (Destatis). 2026.

Year

32.0

54.8
68.8

34.7

83.9
87.7

36.4

89.9

40.6

31.0

85.3 
83.6 

80.9 

2021

2024

2025

2023

2020

2007

2019

2002

2018

1997

2017

2012

1993

Source: Federal Statistical Office (Destatis), 2026

68.12022

Between 1993 and 2025, overnight  
stays by international visitors  
increased by 48.9 million

+ 141 %

⊳ Back to content
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International overnight stays by federal state.
Bavaria is the most popular federal state.

Federal state Number of international overnight stays 2025

Bavaria 20.6 million

Berlin 12.1 million

Baden-Württemberg 11.7 million

North Rhine-Westphalia 11.6 million

Hesse 7.1 million

Rhineland-Palatinate 4.7 million

Lower Saxony 3.8 million

Hamburg 3.6 million

Saxony 2.0 million

Schleswig-Holstein 2.0 million

Brandenburg 1.1 million

Mecklenburg-Western Pomerania 1.0 million

Bremen 0.6 million

Thuringia 0.5 million

Saxony-Anhalt 0.5 million

Saarland 0.5 million

Source: Federal Statistical Office 2026.

MECKLENBURG- 
WESTERN  
POMERANIA

BAVARIA

BADEN- 
WÜRTTEMBERG

SAARLAND

RHINELAND- 
PALATINATE

HESSE

THURINGIA

SAXONY

SAXONY- 
ANHALT

NORTH RHINE- 
WESTPHALIA

LOWER SAXONY

BREMEN

HAMBURG

SCHLESWIG- 
HOLSTEIN

BRANDENBURG

BERLIN

Overnight Stays  
by Federal State

Source: Federal Statistical Office (Destatis), 2026

20.6  
million

12.1  
million

11.7  
million

11.6  
million

0.5  
million

0.5  
million

2.0  
million

1.1
million

2.0 
million

3.8  
million

3.6  
million

4.7  
million

7.1  
million

0.5  
million

0.6  
million

1.0  
million

Bavaria is the 
most popular 
federal state

INBOUND TOURISM
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Deutsche Metropolen sind weiterhin gefragt.

Größenklasse der Städte Verteilung der Ausländerübernachtungen auf 
Städte in Deutschland 2025

Städte mit über 100.000 Einwohnern 58%

Städte mit 10.000 bis 100.000 Einwohnern 23%

Städte mit weniger als 10.000 Einwohnern 19%

Quelle: Statistisches Bundesamt 2026.

Deutschland-Incoming Segmente.

Distribution of  
international overnight stays  
by city size 2025

INBOUND TOURISM SEGMENTS

Large cities  
remain highly popular

58 %
Cities  

>100,000 inhabitants

23 %
Cities 10,000 – 100,000 

inhabitants

19 %
Cities <10,000 
 inhabitants

Source: Federal Statistical Office (Destatis), 2026
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Overnight stays by foreign visitors in the top cities between January and December 
2025.
Berlin remains Germany’s leading tourism city by a wide margin.

Cities International overnight stays 2025

Berlin 12.1 million

Munich 8.8 million

Frankfurt am Main 4.2 million

Hamburg 3.6 million

Cologne 2.7 million

Düsseldorf 2.1 million

Stuttgart 1.3 million

Nuremberg 1.3 million

Dresden 0.9 million

Source: State Statistical Offices 2026; Period January to December 2025

INBOUND TOURISM SEGMENTS

Berlin remains  
Germany’s leading  
tourism city by a  
wide margin

Source: State Statistical Offices 2026; * Period Jan. – Dec. 2025

Berlin

Munich

Frankfurt

Cologne

Düsseldorf

Dresden

Stuttgart Nuremberg

Hamburg

Top cities* for international  
overnight stays 

3.6  
million

12.1  
million

2.1  
million

0.9  
million

4.2  
million

2.7  
million

1.3  
million

1.3  
million

8.8  
million
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Top 15 cities with the highest tourism volume per inhabitant.
Munich and Frankfurt have the highest tourism intensity (overnight stays/inhabitant).

Cities such as Aachen, Bonn and Augsburg also rank among the most tourism-intensive cities (overnight 
stays/inhabitant).

Cities Number of overnight stays from abroad  
January to November 2025

Munich 5.2 million

Frankfurt am Main 5.1 million

Berlin 3.0 million

Düsseldorf 3.0 million

Freiburg in Breisgau 2.4 million

Cologne 2.3 million

Nuremberg 2.1 million

Stuttgart 2.0 million

Hamburg 1.8 million

Dresden 1.4 million

Aachen 1.3 million

Bonn 1.1 million

Mannheim 0.9 million

Augsburg 0.9 million

Wiesbaden 0.8 million

Source: State Statistical Offices 2026; cities with 200,000 or more inhabitants

Source: State Statistical Offices 2026; overnight stays from abroad Jan. – Nov. 2025;  
cities with 200,000 or more inhabitants *overnight stays/inhabitant

Top 15 cities with the highest  
tourism volume per inhabitant

5.2
5.1

1.3
1.4

0.8

1.8

0.9

2.0

0.9

2.1

1.1

2.4

3.0
3.0

Freiburg in Breisgau

Frankfurt am Main

Munich

Berlin

Cologne

Aachen

Nuremberg

Bonn

Stuttgart

Mannheim

Hamburg

Augsburg

Dresden

Wiesbaden

Düsseldorf

Munich and Frankfurt  
have the highest tourism intensity*

2.3
Cities such as  
Aachen, Bonn  
and Augsburg also  
rank among the most  
tourism-intensive cities*

⊳ Back to content
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Incoming from overseas markets to Germany in 2025.
USA remains the most important overseas market for Germany

High-volume source markets Number of trips to Germany

USA 3,360,000

China 1,039,000 

Arab Gulf States 659,000

Southeast Asia (Singapore, Thailand, 
Malaysia, Indonesia, and Vietnam 
combined)

487,000

Canada 401,000

India 398,000

Israel 290,000 

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Inbound Tourism from Overseas.INBOUND TOURISM FROM OVERSEAS

Source: GNTB/WTM 2025, IPK 2026 (preliminary);*Singapore, Thailand, Malaysia, Indonesia, and Vietnam combined

USA remains the  
most important overseas  
market for Germany

USA

3,360,000 
trips

ISRAEL
290,000 
trips

INDIA
398,000 
trips

CANADA
401,000 
trips

CHINA

1,039,000 
trips

ARAB GULF 
STATES
659,000 
trips

SOUTHEAST ASIA*
487,000 
trips

High-volume  
source markets
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Booking agent/channels for trips from Overseas to Germany in 2025.

A multi-channel strategy is a must for travel to Germany in order to succeed in the international market.

Booking agent/channels Share of bookings for trips to Germany from 
Europe 2025

Internet 87%

Direct booking of accomodation 34%

Travel agencies 32%

Direct booking of transport 27%

Source: GNTB/WTM 2025, IPK 2026 (preliminary); multiple answers permitted.

Source: GNTB/WTM 2025, IPK 2026 (preliminary); multiple answers permitted

A multichannel strategy  
is essential for international  
competitiveness

INTERNET

87 % 

DIRECT BOOKING  
ACCOMMODATION

DIRECT BOOKING 
TRANSPORT

TRAVEL AGENCIES

Booking channels used by  
international travellers to Germany.

34 % 

27 % 

32 % 

Share of bookings in 2025 (%)

⊳ Back to content
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One-third of the trips from Overseas to Germany are business trips.

Type of travel Share of outbound trips from 
Overseas 20245

Share of outbound trips to 
Germany from Overseas 2025

Business travel 11% 20%

Leisure travel 78% 60%

Other private trips 11% 20% 

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

INBOUND TOURISM FROM OVERSEAS

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Outbound travel  
from Overseas 2025

Trips to Germany  
from Overseas 2025

32 %

54 %

14 %

17 %

70 %

13 %

BUSINESS TRAVEL

LEISURE TRAVEL

OTHER  
PRIVATE TRAVEL

Germany holds an 
above-average  
share of the business travel  
market from Overseas
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Promotable business trips to Germany from Overseas have the largest market share 
in 2025.

Type of business trip Share of business trips to Germany from overseas 
2025

Promotable business trips  66%

Traditional business trips 34%

Type of promotable business trip Share of business trips to Germany from overseas 
2025

Conferences/conventions 47%

Fairs and exhibitions 12%

Incentive travel 7%

Total volume of business trips from Overseas in 2025: 2.7 million trips.

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Source: GNTB/WTM 2025, IPK 2026 (preliminary).

Promotable business trips  
to Germany from Overseas  
in 2025 have the  
largest market share 

Total volume of business trips from 
Overseas in 2025 11.1 million trips

Traditional  
business travel

66 %  
Promotable business travel

12 %

47 %

Incentive travel
Trade fairs and 
exhibitions

7 %
34 % 

Conferences and  
congresses
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Revenues.

Consumer spending Incoming Germany 2025.

Foreign visitor credit card spending in Germany increased by 4.1% in 2025.

Category Consumer spendings

Other 24%

Retail 21%

Food 15%

Restaurants 15%

Hotels & accommodation 13%

Fuel 7%

Transport 5%

Source: Aggregated, anonymized card usage data provided and extrapolated by VisaVue® Travel for the 
period from January to December 2025, taking into account data from other independent research sources. 
Long-term stays excluded.

REVENUES

24 %

15 %

21 %

13 %15 %

7 %

5 %

Spending by merchant 
category 2025 Retail

Food

Other

Transport

Fuel

Restaurants Hotels &  
accommodation

Foreign visitor credit card  
spending in Germany 2025 
increased by 4.1 %

Source: Aggregated, anonymized card usage data provided and extrapolated by VisaVue® Travel for the period from January to 
December 2025, taking into account data from other independent research sources. Long-term stays excluded.
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Satisfaction.

Satisfaction of international guests in Germany in 2025.

International guests rate their stay in Germany very positively.
Germany achieves a Net Promoter Score (NPS) of 45, indicating strong recommendation rates. (Scale 
between −100 and +100 (+100 highest recommendation); January to October 2025, guests on site.)

Category Score (scale: 1 = extremely enthusiastic to 6 = 
rather disappointed)

Variety and quality of the offer 1,93

Gastronomy 1,97

Overall satisfaction 1,99

Accommodation 1,99

Opening hours 2,0

Value for money 2,27

Source: Qualitätsmonitor Deutschland-Tourismus, January to October 2025.

SATISFACTION

Source: Qualitätsmonitor Deutschland-Tourismus, satisfaction scale: 1 = extremely enthusiastic to 6 = rather disappointed
(Jan. – Oct. 2025); *Recommendation NPS = Net Promoter Score, scale between − 100 and + 100
(+ 100 highest recommendation); Jan. – Oct. 2025, guests on site

International guests rate their stay  
in Germany very positively

Germany achieves a  
Net Promoter Score (NPS) of 45*

How satisfied are you overall  
with your stay here?

1.99

1.93

2.0

1.99

1.97

2.27

Opening hours

Variety and quality of the offer

Overall satisfaction

Accommodation

Gastronomy

Value for money

indicating strong recommendation rates.
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Outlook.

New Potential Markets for Germany.
The markets of Singapore, Malaysia, Brazil and Canada do not require a Schengen visa.

Canada:
•	Forecast Population up to 2029: 42 million
•	Economic growth 2025: +1.4%
•	GDP per capita 2025: 54,000 US-Dollar

Brazil:
•	Forecast Population up to 2029: 216 million
•	Economic growth 2025: +2.0%
•	GDP per capita 2025: 10,000 US-Dollar

Southeast Asia (Singapore, Thailand, Malaysia, Indonesia, and Vietnam):
•	Forecast Population up to 2029: 513 million
•	Average Economic growth 2025: +3.6%
•	GDP per capita 2025: 4,800 bis 93,000 US-Dollar

New Potential Markets  
for Germany

OUTLOOK

FORECAST POPULATION  
UP TO 2029
513 million

ECONOMIC GROWTH 2025
∅ + 3.6 %

GDP PER CAPITA 2025
4,800 – 93,000 USD

FORECAST POPULATION  
UP TO 2029
216 million

ECONOMIC GROWTH 2025
+ 2.0 %

GDP PER CAPITA 2025
10,000 USD

FORECAST POPULATION  
UP TO 2029
42 million

ECONOMIC GROWTH 2025
+ 1.4 %

GDP PER CAPITA 2025
54,000 USD

The markets of Singapore,  
Malaysia, Brazil and Canada  
do not require a Schengen visa.

*�Markets in Southeast Asia: Singapore, Thailand,  
Malaysia, Indonesia and Vietnam

CANADA

BRAZIL

SOUTHEAST ASIA* 
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Intention to travel from overseas to Europe in 2026.

Overall 42% of long-haul travellers plan to visit Europe in 2026.

Country Intention to travel from overseas to Europe

China 59%

Brazil 54%

Australia 47%

Canada 45%

USA 34%

South Korea 34%

Japan 20%
 

Source: ETC, Long-Haul Travel Barometer 1/2026.

                 Overall 42 % of long-haul travellers 
plan to visit Europe in 2026

Source: ETC, Long-Haul Travel Barometer 1/2026

JAPAN

SOUTH KOREA

20 %

34 %

AUSTRALIA

47 %

CHINA

59 %
USA

34 %

CANADA

45 %

BRAZIL

54 %
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Most Popular Attractions in Europe 2026.

Urban attractions particularly popular on trips to Europe in 2026.

Category Popularity

Urban attractions, for example city squares, 
famous shopping streets

44%

Nature attractions, for example national parks, 
mountains, lakes

41%

Cultural & architectural landmarks, for example 
UNESCO sites, historical builings, modern 
architcture, unique design stuctures

41%

Source: ETC, Long-Haul Travel Barometer 1/2026.

Urban attractions  
particularly popular on 
trips to Europe in 2026

OUTLOOK

Source: ETC, Long-Haul Travel Barometer 1/2026

URBAN ATTRACTIONS

e.g., city squares,  
famous shopping streets

44 %

NATURE ATTRACTIONS

e.g., national parks,  
mountains, lakes

41 %

CULTURAL & ARCHITECTURAL 
LANDMARKS

e.g., UNESCO sites, historical  
builings, modern architcture, 
unique design stuctures

41 %
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Intention of Europeans to travel to Germany in the next 12 months.

24% of Europeans plan to visit Germany within the next 12 months.

Source market Europe Travel plans

Switzerland 34%

Austria 33%

Netherlands 32%

Denmark 31%

Poland 29%

France 25%

United Kingdom 22%

Czech Republic 21%

Italy 18%

Belgium 17%

Source market international Travel plans

Asia 25%

Europe 24%

America 23%

Source: Special analysis for the DZT, survey results from 27 source markets, IPK International, September 
2025.

24 % of Europeans plan  
to visit Germany within  
the next 12 months

NETHERLANDS
32 %

DENMARK

31 %
UNITED KINGDOM

22 %

34 %
SWITZERLAND 33 %

AUSTRIA
FRANCE

25 %

POLAND

29 %

ITALY

18 %

BELGIUM

17 % CZECH REPUBLIC

21 %

AMERICANS	 23 %

ASIANS	 25 %

Source: Special analysis for the DZT, survey results from 27 source markets, IPK International, September 2025
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AI in Tourism.

Artificial intelligence is increasingly replacing the traditional consultation and 
booking process.
Travellers increasingly use:
•	Social media
•	Influencers
•	LLM-based AI systems (e.g. ChatGPT, Gemini)

AI models are increasingly able to create complete travel plans, suggest routes, accommodations, and 
activities, and will soon be able to make bookings directly.

It follows that: AI is evolving from a search tool to a full-service travel agent. Traditional search engines and 
aggregators are coming under pressure.

According to the Boston Consulting Group, proprietary AI agents help travel providers remain relevant. It 
recommends the following steps: 
•	Optimisation for AI-led discoverability in the inspiration phase
•	LLM search turns into end-to-end itinerary planning in the search and consideration phase 
•	Direct booking via LLM-powered agents takes place during the booking phase

AI is increasingly replacing  
the traditional consultation  
and booking process

Travellers increasingly use: 
Social media 
Influencers 
LLM-based AI systems (e.g. ChatGPT, Gemini)

AI is evolving from a search tool  
to a full-service travel agent.
Traditional search engines and  
aggregators are coming under pressure.

AI models are increasingly able to  
create complete travel plans, suggest routes, 
accommodations, and activities, and will 
soon be able to make bookings directly.

AI IN TOURISM

Inspiration

Optimize to be 
found by AI-led 
discovery

Direct booking is 
possible in LLM- 
powered agents

LLM search turns into  
end-to-end itinerary planning

Classic  
value 
chain

LLM  
impact

Search Consideration Booking

Having their own AI agents can help travel agencies stay relevant
Quelle: Boston Consulting Group, 2025
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Legal notice.

Published by: German national Tourist Board, Beethovenstraße 69, 60325 Frankfurt/Main, Germany,   
www.germany.travel.
Supported by the Federal Ministry for Economic Affairs and Energy.
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