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Inbound tourism to Germany: 85.3 million overnight stays by foreign visitors in 2024. 
Source: Federal Statistical Office 2025

 Inbound tourism  
to Germany

85.3 

 million overnight stays  
by foreign visitors in 2024

Source: Federal Statistical Office 2025
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Germany retains no. 2 ranking in the Nation Brands Index.

Germany is in 1st place in the European ranking. 
The NBI examines a country’s reputation in six categories: Exports, Governance, Culture, People, Tourism, 
and Immigration and Investment.

Categorie of the Nation Brands Index Germany’s position in international comparison

Governance Ranked 8th

Culture Ranked 6th

Immigration and Investment Ranked 3rd

People Ranked 8th

Exports Ranked 3rd

Tourism Ranked 10th

Source: Anholt & Co. NBI 2024, 50 nations worldwide

Introduction

The NBI examines a country’s reputation in six categories:  
Exports, Governance, Culture, People, Tourism, and Immigration  
and Investment

Germany retains no. 2 ranking  
in the Nation Brands Index

INTRODUCTION

Germany is in 1st place  
in the European ranking.
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Key drivers for Germany’s global tourism image: Historic Buildings, Vibrant City Life, 
Contemporary Culture and Natural Beauty.

Source: Anholt & Co. NBI 2024, 50 nations worldwide

 Source: Anholt & Co. NBI 2024, 50 nations worldwide

Key drivers for Germany’s global tourism image

Historic Buildings
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Global tourism.

International tourism increases to 1,445 million arrivals in 2024. 

Source: UN Tourism, January 2025

GLOBAL TOURISM 

1,445
International tourism  
increases to 

Source: UN Tourism, January 2025

million arrivals  
in 2024
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Back to worldwide growth in 2024.

Region Development of international arrivals 2023/2024

Americas Plus 6.7%

Europe Plus 5.5%

Africa Plus 12.2%

Middle East Plus 1.4%

Asia/Pacific Plus 32.9%

Change 2023/2024: Plus 10.7%

Source: UN Tourism, World Tourism Barometer, January 2025, preliminary figures.

Source: UN Tourism, World Tourism Barometer, January 2025, preliminary figures

+ 10.7 %
Change 2024/23

Back to worldwide growth in 2024

MIDDLE EAST

+ 1.4 %
AMERICAS
+ 6.7 %

EUROPE
+ 5.5 %

AFRICA
+ 12.2 %

ASIA/  
PACIFIC

+ 32.9 %
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Recovery
Recovery of international arrivals worldwide at 98.7% compared to 2019.
Source: UN Tourism, January 2025,international arrivals.

Recovery of arrivals 2024 in Germany already at 94.8% compared to 2019.
Source: Federal Statistical Office 2025(January–December 2024 compared to JanuaryDecember 2019)

Inbound tourism to Germany.INBOUND TOURISM TO GERMANY

Source: *UN Tourism, January 2025,international arrivals;  
**Federal Statistical Office 2025(January–December 2024  

compared to JanuaryDecember 2019)

Recovery of international  
arrivals worldwide at

98.7 % compared to  
2019*

94.8 %

Recovery of arrivals in  
Germany already at

2024 compared to 2019**
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Until 2019, the number of overnight stays from international visitors to Germany had 
risen by 55.2 million.

Overnight stays from international visitors in millions since 1993

Year Overnight stays made by international visitors

2024 85.3 million

2023 80.9 million

2022 68.1 million

2021 31 million

2020 32 million

2019 89,9 million

2018 87,7 million

2017 83,9 million

1993 34,7 million

Source: Federal Statistical Office 2025

Overnight stays from international visitors  
in millions since 1993

Year

Until 2019, the number of overnight stays  
from international visitors to Germany had 
risen by 55.2 million

Source: Federal Statistical Office 2025

32.0
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31.0
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2021

2023
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2020

2019

2018

2017

1993

68.12022
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Most important source markets worldwide for Germany in 2024.

Market Position within 
Germany’s most 
important source 
markets 

Number of overnight stays in Germany 2024

Netherlands 1 11.9 million 

USA 2 7.2 million

Switzerland 3 6.9 million

United Kingdom 4 5.3 million

Austria 5 4.4 million

Poland 6 4.2 million

France 7 3.7 million

Italy 8 3.5 million

Denmark 9 3.0 million

Spain 10 2.7 million

China 11 1.8 million 

International overnight stays in 2024: 85.3 million.
The Netherlands remains the most important source market for Germany.

Source: Federal Statistical Office 2025.

The Netherlands remains the  
most important source  
market for Germany.

         International  
    overnight stays in 2024:

85.385.3 million million

NETHERLANDS

USA

SWITZERLAND
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POLAND

AUSTRIA
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FRANCE

DENMARK

SPAIN

CHINA

INBOUND TOURISM TO GERMANY

Most important source markets worldwide 
for Germany in 2024

Source: Federal Statistical Office 2025

Overnight stays in millions
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Inbound tourism from Europe.

2024: Destination Germany is the second most popular destination for Europeans.

Country Ranking within most popular 
destinations for Europeans

Number of trips by Europeans 
in 2024

Spain 1 79.2 million

Germany 2 57.4 million

France 3 43.1 million

Source: GNTB/WTM 2024, IPK 2025, preliminary figures.

SPAIN

79.2 million
trips in 2024

GERMANY

57.4 million
trips in 2024

FRANCE

43.1 million
trips in 2024

1st

2nd

3rd

INBOUND TOURISM FROM EUROPE

2024: Destination Germany is the second 
most popular destination for Europeans

Source: GNTB/WTM 2024, IPK 2025, preliminary figures
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Germany has an above-average share of the European business travel market.

Type of travel Share of outbound trips by 
Europans 2024 

Share of outbound trips to 
Germany by Europeans 2024

Business travel 11% 21%

Holiday 78% 59%

Other private trips 11% 21% 

Source: GNTB/WTM 2024, IPK 2025.Outbound travel  
by Europeans in 2024

Trips to Germany  
by Europeans in 2024

INBOUND TOURISM FROM EUROPE

Germany has an above-average share  
of the European business travel market

Source: GNTB/WTM 2024, IPK 2025

BUSINESS 
TRAVEL

HOLIDAYS

OTHER  
PRIVATE TRIPS

11 %

78 %

11 %
21 %

59 %

21 %
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Promotable business trips to Germany by Europeans have the largest market share, 
with 7.1 million in 2024.

Type of business trip Share of business trips to Germany by Europeans 
2024

Promotable business trips  60%

Traditional business trips 40%

Type of promotable business trip Share of business trips to Germany by Europeans 
2024

Conferences/conventions 39%

Fairs and exhibitions 14%

Incentive travel 7%

Total volume of business trips from Europe in 2024: 11.9 million trips.

Source: GNTB/WTM 2024, IPK 2025, preliminary figures.

Total volume of business trips from 
Europe in 2024: 11.9 million trips

40 % traditional 
business trips

60 %  
promotable business trips

14 %

39 %
Conferences/conventions

Incentive 
travel

Fairs and  
exhibitions

7 %

Promotable business trips to Germany  
by Europeans have the largest market share, 
with 7.1 million in 2024

Source: GNTB/WTM 2024, IPK 2025, preliminary figures
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Cars and planes are the most important modes of transport for trips made by 
Europeans to Germany.

All trips from Europe to Germany in 2024: 57.4 million.

Mode of transport Share of trips to Germany by Europeans 2024

Car 44%

Plane 36%

Train 11%

Coach 7%

Other (by sea, motorbike, bicycle and other 
transport)

3%

In 2024 travel expenditure for transportation, accommodation, food, shopping, etc. on trips to Germany 
by visitors from Europe came to 50.3 billion Euro, while staying in Germany, as well as travel to, from and 
within Germany.

Source: GNTB/WTM 2024, IPK 2025.

All trips from Europe to Germany in 2024: 57.4 million

In 2024 travel expenditure** on trips to Germany by visitors  
from Europe came to €50.3 billion.

CAR

44 %
PLANE

36 %

COACH

7 %
TRAIN

11 %
OTHER*

3 %

INBOUND TOURISM FROM EUROPE

Cars and planes are the most important  
modes of transport for trips made by  
Europeans to Germany

*By sea, motorbike, bicycle and other transport; **all travel expenditure for transportation, accommodation, food, shopping, etc. 
while staying in Germany, as well as travel to, from and within Germany; source: GNTB/WTM 2024, IPK 2025

Market share

⊳ Back to content14



Booking agent/channels for trips made by Europeans to Germany in 2024.

A multi-channel strategy is a must for travel to Germany in order to succeed in the international market.

Booking agent/channels Share of bookings for trips to Germany from 
Europe 2024

Internet 87%

Direct booking of accomodation 28%

Travel agent 15%

Direct booking of transport 14%

Other (club, newspaper, church, school, company 
travel agency and other)

14%

Multiple answers permitted, only travel booked in advance.
Source: GNTB/WTM 2024, IPK 2025.

A multi-channel strategy is a must for travel to Germany  
in order to succeed in the international market.

INTERNET

87 % 

28 % 
15 % 

Booking agent/channels for trips  
made by Europeans to Germany in 2024

*Club, newspaper, church, school, company travel agency and other (multiple answers permitted),
only travel booked in advance; source: GNTB/WTM 2024, IPK 2025

DIRECT BOOKING OF 
ACCOMMODATION

TRAVEL 
AGENT

DIRECT BOOKING 
OF TRANSPORT

OTHER*

Share  
of bookings  
in 2024 (%)

14 % 
14 % 
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International overnight stays in 2024 plus 5.4% compared to 2023.

Source: Federal Statistical Office 2025.

Inbound tourism segments.INBOUND TOURISM SEGMENTS

Source: Federal Statistical Office 2025

International overnight stays  
in 2024

+5.4 %
compared to 2023

16



International overnight stays by federal state.

Federal state Number of international overnight stays 2024

Bavaria 20.8 million

Berlin 12.8 million

Baden-Württemberg 12.1 million

North Rhine-Westphalia 11.3 million

Hesse 7.4 million

Rhineland-Palatinate 4.8 million

Lower Saxony 3.8 million

Hamburg 3.8 million

Saxony 2.2 million

Schleswig-Holstein 2.0 million

Brandenburg 1.1 million

Mecklenburg-Western Pomerania 1.0 million

Saxony-Anhalt 0.6 million

Thuringia 0.5 million

Saarland 0.5 million

Bremen 0.5 million

Source: Federal Statistical Office 2025.

BADEN- 
WÜRTTEMBERG

SAARLAND

HESSE

BREMEN

HAMBURG

SCHLESWIG- 
HOLSTEIN

BRANDENBURG

BERLIN

International overnight stays  
by federal state

Source: Federal Statistical Office 2025
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12.8  
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12.1  
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11.3  
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0.5  
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0.5  
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2.2  
million

1.1  
million

2.0 
million

3.8  
million

3.8  
million

4.8  
million

7.4  
million

0.6  
million

0.5  
million

1.0  
million

LOWER SAXONY

MECKLENBURG- 
WESTERN  
POMERANIA

SAXONY- 
ANHALT

SAXONY

THURINGIA

NORTH RHINE- 
WESTPHALIA

BAVARIA

RHINELAND- 
PALATINATE
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Incoming from Overseas markets to Germany 2024.

Source markets with large volumes Number of trips to Germany

USA 3,446,000

China 1,015,000 

Arab Gulf States 575,000 

Canada 386,000

India 373,000

Israel 261,000

Source: GNTB/WTM 2024, IPK 2025, preliminary figures.

Inbound tourism from Overseas.

CHINA

1,015,000 
trips

ARAB  
GULF STATES
575,000 

trips

Source: GNTB/WTM 2024, IPK 2025

INBOUND TOURISM FROM OVERSEAS

Incoming from Overseas markets   
to Germany 2024

USA

3,446,000
trips

ISRAEL
261,000 

trips

INDIA
373,000 

trips

CANADA
386,000

trips

Source markets with large volumes
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Booking agent/channels for trips made from Overseas to Germany in 2024.

A multi-channel strategy is a must for travel to Germany in order to succeed in the international market.

Booking agent/channels Share of bookings for trips to Germany from 
overseas 2024

Internet 85%

Travel agent 33%

Direct booking of accomodation 24%

Direct booking of transport 23%

Multiple answers permitted, only travel booked in advance.
Source: GNTB/WTM 2024, IPK 2025.

A multi-channel strategy is a must for travel to Germany  
in order to succeed in the international market.

INTERNET

85 % 

33 % 24% 23 % 

TRAVEL  
AGENT

DIRECT BOOKING OF 
ACCOMMODATION

DIRECT BOOKING 
OF TRANSPORT

Booking agent/channels for trips made  
from Overseas to Germany in 2024

GNTB/WTM 2024, IPK  2025  
multiple answers  permitted, only travel booked in advance

Share  
of bookings  
in 2024 (%)
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One-third of the trips from Overseas to Germany are business trips.

Type of travel Share of outbound trips to  
Europe from Overseas 2024

Share of outbound trips to 
Germany from Overseas 2024

Business travel 18% 33%

Holidays 69% 49%

Other private trips 13% 18% 

Source: GNTB/WTM 2025, IPK 2025, preliminary figures, Deviations from 100% are due to rounding.Outbound travel  
from Overseas

Trips to Germany   
from Overseas

BUSINESS  
TRAVEL

HOLIDAYS

OTHER  
PRIVATE TRIPS

One-third of the trips from Overseas 
to Germany are business trips

Source: GNTB/WTM 2025, IPK 2025, preliminary figures, 
Deviations from 100% are due to rounding

INBOUND TOURISM FROM OVERSEAS

33 %

49 %

18 %13 %

69 %

18 %

⊳ Back to content20



Promotable business trips to Germany from Overseas have the largest market share 
in 2024.

Type of business trip Share of business trips to Germany from overseas 
2024

Promotable business trips  63%

Traditional business trips 37%

Type of promotable business trip Share of business trips to Germany from overseas 
2024

Conferences/conventions 46%

Fairs and exhibitions 12%

Incentive travel 5%

Total volume of business trips from Overseas in 2024: 2.7 million trips.

Source: GNTB/WTM 2024, IPK 2025, preliminary figures

Promotable business trips to Germany  
from Overseas have the largest market share  
in 2024

Source: GNTB/WTM 2024, IPK 2025,  
preliminary figuresonly travel booked in advance (multiple answers permitted)

37 % traditional  
business trips

63 %  
promotable business trips

12 % 46 %
Conferences/conventions

Incentive travel

Fairs and  
exhibitions

5 %

Total volume of business trips from 
Overseas in 2024: 2.7 million trips
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Germany’s major cities remain popular.

Size of city Share of international overnight stays in German 
cities 2024

Destinations with over 100,000 inhabitants 58%

Destinations with 10,000–100,000 inhabitants 23%

Destinations with fewer than 10,000 inhabitants 19%

Source: Federal Statistical Office 2025.

Distribution of international  
overnight stays in German  
towns and cities by size  
in 202458 %

in destinations with over  
100,000 inhabitants 23 %

in destinations with  
10,000–100,000  

inhabitants

INBOUND TOURISM SEGMENTS

Germany’s major cities remain popular

19 %
in destinations with  
fewer than 10,000  

inhabitants

Source: Federal Statistical Office 2025
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Culture an important facet of global Germany marketing.

First place for Germany as a cultural destination among worldwide travel by Europeans. 
Source: GNTB/WTM 2024, IPK 2025.

21% of all international holiday trips to Germany are cultural trips. 
Source: **Qualitätsmonitor Deutschland-Tourismus, May 2018–Oct 2024, multiple answers permitted.

High overall satisfaction among holidaymakers from abroad for culture holidays, Score 1.9. 
Source: Qualitätsmonitor Deutschland-Tourismus, scale: 1 = delighted to 6 = disappointed, May 2018–Oct 
2024.1
21
1.9

place for Germany as a   
cultural destination* among  
worldwide travel by Europeans.

high overall satisfaction*** 
among holidaymakers 
from abroad for culture holidays.

% of all international  
holiday trips to Germany  
are cultural trips**.  

Culture is an important facet of  
global Germany marketing

Source: *GNTB/WTM 2024, IPK 2025; **Qualitätsmonitor Deutschland-Tourismus, May 2018–Oct 2024, multiple answers 
permitted; ***Qualitätsmonitor Deutschland-Tourismus, scale: 1 = delighted to 6 = disappointed, May 2018–Oct 2024

st

⊳ Back to content 23



Sustainability.

High scores for Germany in sustainability.

Germany ranked 3rd evaluating destinations by their range of offers considering climate and environmental 
protection/sustainability.
Source: Sustainability & Travel, results of 27 source markets, IPK International Oktober 2024.

Germany ranked 4th by the 2024 SDG Index scores: Germany 83.45 Score/Rank 4 of 167. 
Source: Sustainable Development Report 2024, SDG Index.

Germany ranked 14th out of 63 countries on the Environmental Performance Index 2024 (EPI).
Source: Climate Change Performance Index 2024 (CCPI).

SUSTAINABILITY

Germany ranked**

Germany ranked*

4th
3rd

The 2024 SDG Index scores:  
Germany 83.45/Rank 4 of 167

evaluating destinations by their range of  
offers considering climate and environmental 
protection/sustainability

Germany ranked***

14th
out of 63 countries,  
 Climate Change Performance 
Index 2024 (CCPI)

High scores for Germany in sustainability

Source: *Sustainability & Travel, results of 27 source markets, IPK International Oktober 2024;**Sustainable Development 
Report 2024, SDG Index; ***Climate Change Performance Index 2024 (CCPI)
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The importance of sustainability is increasing worldwide.

24% of respondents worldwide generally rule out destinations without sustainable offers. 

Listing the results of a survey from 27 source markets on various statements, the following results 
emerged.

Statement: “I would like to be environmentally friendly and have therefore chosen a train/bus for the 
journey or, in the case of an unavoidable flight, the flight without a stopover and rather economy than 
business class.”

Year of survey Percentage of respondents who 
agree/partially agree

2024 84%

2023 83%

2022 79%

Statement: “I mainly use public transport on site or cover the distances on foot or by bike.”

Year of survey Percentage of respondents who 
agree/partially agree

2024 82%

2023 82%

2022 81%

Statement: “I book an Eco certified hotel or stay at an Eco certified campsite.”

Year of survey Percentage of respondents who 
agree/partially agree

2024 68%

2023 67%

2022 58%

Source: Sustainability & Travel, results of 27 source markets, IPK International October 2024/2023/2022.

Source: Sustainability & Travel, results of 27 source markets, IPK International October 2024/2023/2022

The importance of sustainability  
is increasing worldwide

% = agree/partially agree

24 % of respondents worldwide generally rule out  
destinations without sustainable offers.

“I would like to be environmentally friendly and have therefore chosen  
a train/bus for the journey or, in the case of an unavoidable flight,  
the flight without a stopover and rather economy than business class”

2022

2023

2023 83 %
79 %

84 %

“I mainly use public transport on site or cover the distances  
on foot or by bike”

2023 82 %
2022 81 %

2024 82 %

“I book an Eco certified hotel or stay at an Eco certified campsite”

67 %2022

58 %2022

2023 68 %
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UEFA EURO 2024.

Die UEFA EURO 2024 ensures positive domestic effects.

745 thousand international ticket holders generated around 2.6 million overnight stays during the UEFA 
EURO 2024. Which had an average length of stay 3.5 nights.
Source: Nielsen Sport / UEFA; dwif Qualitätsmonitor, pecial evaluation for the UEFA EURO 2024

Germany induced 1.031 billion euros in consumer spending  by international guests during the UEFA EURO 
2024.

Spending categories lodging, bars and restaurants and retail benefit particularly from the uplift in 
international consumer spending during EURO 2024

Spending catergories Spendings in percent and euros 

bars & restaurants plus 34%, which results in 400 million euros spend 

lodging plus 24%, which results in 370 million euros spend

retail plus 20%, which results in 159 million euros spend

As a result, the net effect of consumer spending for Germany as a destination increased by 9%. For the 
respective host cities, this even resulted in an increase of 29%.
Quelle: Mastercard SpendingPulse Destinations™ Macro travel indicator for tourism spending across all 
payment types. SpendingPulse
Destinations™ derives total tourism sales and tourism sales at the sector level by aggregating sales activity 
on the
Source: Mastercard payment network and survey-based estimates for other payment types (including 
cash). including cash). These aggregates are then adjusted to take into account macroeconomic factors so 
that they are so that they are representative of consumer retail spending. The EURO 2024 period is defined 
as June 7 - July 21, 2024, which includes on week before and one week after the official tournament dates. 
This extended timeframe is designed to account for visitors who arrived early and left after the event 
concluded, providing a more accurate picture of the overall economic impact of the event. To ensure the 
analysis is asprecise as possible, a comparative period is defined as June 9 - July 23, 2023, covering the same 
calendar dates from the previous year. This comparison aims to isolate the effect of the EURO 2024 event by
examining spending behavior in a year without the tournament.

159 Mio. €retail +20%

370 Mio. €+24%lodging

400 Mio. €+34%bars & restaurants

UEFA EURO 2024

745
+1.031

international ticket holders for the UEFA EURO
2024 in Germany generated around 2.6 million overnight 
stays with an average length of stay of 3.5 nights 1,2

induced by UEFA EURO 2024 in consumer 
spending by international guests 3

Spending categories lodging, bars and restaurants and retail benefit particu-
larly from the uplift in international consumer spending during EURO 2024 3

Net effect of consumer spending:

thousand 

billion euros

• Increase of + 9 % for Germany as a destination
• +29% for host cities 3

Source: 1 Nielsen Sport / UEFA
2 dwif Qualitätsmonitor, pecial evaluation for the UEFA  EURO 2024
3 Mastercard SpendingPulse Destinations™ Macro travel indicator for tourism spending across all payment types. Spend-
ingPulse Destinations™ derives total tourism sales and tourism sales at the sector level by aggregating sales activity on the 
Mastercard payment network and survey-based estimates for other payment types (including cash).
including cash). These aggregates are then adjusted to take into account macroeconomic factors so that they are
so that they are representative of consumer retail spending. The EURO 2024 period is defined as June 7 - July 21, 2024, which 
includes on week before and one week after the official tournament dates. This extended timeframe is designed to account 
for visitors who arrived early and left after the event concluded, providing a more accurate picture of the overall economic 
impact of the event. To ensure the analysis is asprecise as possible, a comparative period is defined as June 9 - July 23, 2023, 
covering the same calendar dates from the previous year. This comparison aims to isolate the effect of the EURO 2024 event by 
examining spending behavior in a year without the tournament.

UEFA EURO 2024
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UEFA EURO 2024 had a positive impact on the 6 key countries.

64% of visitors to the 6 key countries with a very positive influence of UEFA EURO 2024 on the perception of 
Germany.

The opinions of the 6 Key countries on UEFA EURO 2024 in Germany are described below. 

Statement Opinion of the 6 key countries in percent

Germany has secured safe events. 69%

German cities have a great atmosphere. 66%

Germany is an ideal host. 62%

“Germany welcomes it’s guests with warmth. 61%

Germany managed to organize the events
as sustainable as possible.

59%

The top 5 international stadium visitors were composed as followed:

International stadium visitors Visits in percent

UK 24,1%

Netherlands 11,3%

Switzerland 10,4%

Austria 9,7%

Spain 7,4%

Source: 4 Source: Simon Anholt Nation Brand Index 2024, exclusive questions on behalf of GNTB e.V., 
country scope: USA, UK, France, Italy, Poland, China.

Source: 4 Source: Simon Anholt Nation Brand Index 2024, exclusive questions on behalf of GNTB e.V., country scope: USA, UK, 
France, Italy, Poland, China. 

64 %
View of the population in 6 Key countries on  
the UEFA EURO 2024 in Germany: 4

of visitors to the 6 key countries with a very positive 
 influence of UEFA EURO 2024 on the  
perception of Germany 4

Top 5 international  
stadium visitors Nations: 2

“Germany has secured safe events”69 %

 “German cities have a  
great atmosphere”

66 %

“Germany is an ideal host”62 %

“Germany welcomes it’s  
guests with warmth”

61 %

 “Germany managed to organize the events 
as sustainable as possible”

59 %

NETHERLANDS 11.3 %
SWITZERLAND 10.4 %
AUSTRIA 9.7 %
SPAIN 7.4 %

UK 24.1 %
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Music and events.

Germany recorded an increase in the event and music sector.

Germany generated 5,6 billion euros from live entertainment music events in 2023.
Source: Oxford-Economics, Total spendings (Domestic + Incoming)

In comparison to that, Germany generated 1.8 billion euros from event trips from Europe to germany, which 
is an increase of 36% compared to 2023.

Approximatley one third (600 thousand) of event travellers stated that they had attended a concert on this 
event trip.
Source: IPK 2025 (WTM 2024) 

600 
k.

MUSIC AND EVENTS

+ 36 %

one  
third

1.8 billion €

Music and Events

event trips from Europe to Germany

In 2024, a total of 

 Increase of

compared to 20232

Approximately 

of event travellers stated that 
they had attended a concert on 
this event trip2

5.6 billion €

Total revenue from live entertainment
Music events already generate

in Germany in 20231
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Germany is a popular location for events and functions.

The following source markets visited events particularly frequently during their holiday in Germany.

Source market Percentage of events attended during a 
vacation in Germany

UK 22%

Austria 16%

Switzerland 15%

Belgium 14%

France 14%
Source: Qualitätsmonitor Jan-Okt 2024

Source: 1 Oxford-Economics https://www.oxfordeconomics.com/wp-content/uploads/2024/11/OxEcon_
Music Economy Study-2024.pdf?utm_source=Wordpress_landing_page&utm_medium=website&utm_cam-
paign=701Px00000H1ygHIAR, total revenues (domestic + incoming)
2 IPK 2025 (WTM 2024)
3 Qualitätsmonitor Deutschland-Tourismus
 Jan-Oct 2024

The following source markets visited events particularly frequently during 
their holiday in Germany3

AUSTRIA 16 %
SWITZERLAND 15 %
BELGIUM 14 %
FRANCE 14 %

UK 22 %
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Travel Intention abroad.

Travel intentions 2025.

Source markets Europe Intentions to travel to Germany in the next 12 months

Switzerland 38%

Austria 37%

Netherlands 33%

Denmark 28%

Poland 25%

France 24%

Czech Republic 24%

UK 21%

Italy 20%

Belgium 20%

Source markets worldwide Intentions to travel to Germany in the next 12 months

Europe 24%

Asia 24%

America 22%

Source: Sustainability & Travel, results of 27 source markets, IPK International October 2024

Source: Sustainability & Travel, results of 27 source markets, IPK International October 2024

38 %
SWITZERLAND 36 %

AUSTRIA

NETHERLANDS
33 %

DENMARK

28 %

FRANCE

24 %

POLAND

25 %

ITALY

20 %

UK

21 %

BELGIUM

20 % CZECH REPUBLIC

24 %

AMERICANS 22 %

EUROPEANS 24 %

ASIANS 24 %

Travel intentions 2025
Intentions to travel to Germany in the next 12 months 
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Legal notice.
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LEGAL NOTICE

Photo credits 
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Wegener; p. 6 GNTB / Jens Wegener; p. 8 GNTB / Francesco Carovillano; p. 16 GNTB / Francesco Caro-
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