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Make the World
Accessible

THE WORLD'S LEADING SOLUTION
FOR ACCESSIBLE TRAVEL

2N
i
OWN Bk oodyrbon 8B




wheel l?ihe world

ACCESSIBILITY

VERIFIED



TSENER(
WATCH Y¢
Toegh

. : 4 W . H
IR T O S
‘,/l ¢ s | | : ‘\‘ (158}
/\ { \"/ [ Ll [
"B/ ,"“} Y i Al |
| an i
’ Wil
¢ L
‘l 'm | A

.‘ \. /-



It all started whn...

First wheelchair user to complete the W - Trek in Patagonia
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First wheelchair user to complete the W - Trek in Patagonia






= SanFrancisco Chronicle

‘Amazing trip’: Paralyzed Cal student returns from
Patagonian trek

ﬂ Nanette Asimov
¥ Feb. 17,2017 | Updated: Feb. 17, 2017 112 p.m

= @WNtrave] Destinations Food&Drink News Stay Video © Watch 6

~ Machu Picchu now wheelchair accessible

o B dancary 350 6 Mark Zuckerberg was live.
October 3 at 4:00 PM - Q

Live from our weekly internal Q&A.

Start Watch Party

63K Comments 14K Shares 1.1M Views




Booking

Alvaro

Silberstein
CEO

CS Engineer e UC Berkeley MBA o
Former Management Consultant
¢ Disability Advocate
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BBA & Economics e UC Berkeley MBT
® Former Marketplace & Hospitality
Executive ® Lecturer UC Berkeley

Berkeley rataseLia

D\

Marroft HYALT

HOTFLS- RESORTS - SUIT

Federico
Carossino
CTO

CS Engineer e Software Craftsman
¢ Engineer Manager at Mercado
Libre and OLX
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libre by Uber



Accessibility is not a cost — it’s a €102B opportunity

waiting to be unlocked.

The world’s fastest-growing travel segment is still underserved.

Serving travelers with accessibility needs isn’t niche — it’s a smart strategic priority.
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Billions in accessible travel revenue are being missed by destinations in Europe

150 M €104B 74%

i . Face obstacles
AILE DS Spent annually in travel

Fragmented & Accessibility needs Most hospitality
@ unreliable L'!'\ © vary by individual businesses lack

accessibility data visibility.

€80B in Europe. travel spend is LOST every year

Fuente: Open Doors Organization 2024 Market Study



https://drive.google.com/file/d/1qiUsAq49QiD63Zuwue0rYmyBRpuj08Ya/view?usp=sharing

Airlines reportedEliEdannual
growth in wheelchair assistance
requests (IATA 2025)

Source: Air Travel Accessibility - Dec 2025


https://www.iata.org/en/iata-repository/pressroom/fact-sheets/fact-sheet-accessibility/
https://www.iata.org/en/iata-repository/pressroom/fact-sheets/fact-sheet-accessibility/
https://www.iata.org/en/iata-repository/pressroom/fact-sheets/fact-sheet-accessibility/

The total travel market is $197B
growing 12% YoY. We're
leading the growth in
accessibility within that

$176B

trend $140B

$125B
$112B

& By 2030, 75M baby boomers will be 65+
— demand is only rising.

2025 2026 2027 2028 2029 2030

Fuente: Open Doors Organization 2024 Market Study



https://drive.google.com/file/d/1qiUsAq49QiD63Zuwue0rYmyBRpuj08Ya/view?usp=sharing

Can a traveler with
accessibility needs
confidently book your
destination today without
calling anyone?
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If a traveler asked Chat GPT to
plan an accessible trip to your
destination today—would it get
the right answer?
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224
How does an Accessibility Verified Looks Like?

ADA

B ACCESSIBILITY VERIFIED
Basic. Vague. Legally required.

200+ data points travelers actually need

== ® Accessibility Match - Perfect P

85% e ——
\ —
| & Guaranteed accessibility features
| Accessible bathtub +/Bed height between 17 - 23

+ Bathtub grab bars + Toilet grab bars

See all features

ADA make you compliant.

We make you trustworthy..
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Accessibility Into Business Value: More Clients, More Revenue, Less Risk ~

2
VISIT MAMESA

Visit Mesa
Accessibility Verified

2 Mappings
& Academy
® Media Kit
@ Integrations

£ Economic impact

© Logout

Your subscription ends
05/24/2026

) Need Support?
C

ntact with

Contact 7

wheel E¥ the world

Visit Mesa

2 Accessibility Verified Impact

Economic Impact

$14.92K ; ioxwssimons

¢ Mappings
°
dh 7 &
Hotel Restaurants Activities
(V5 ® On going 13 ® On going 23

< Academy

WTW Academy students

Do you need to add or edit a new product to your platform?

Contact us to help you get the best option for you

® On going

Invite colleague | Website 2

o
>

See Economic impact

| jos S

Rentals

313

Access WTW Academy

Get in touch with us.

e On-site verification with our Mapping App Tool
e Al-powered Accessibility Assessment & Support Guides
e Verified Badge & partner dashboard

Al Travel Agent

Featured placements on Wheeltheworld.com

API data integration for direct channels

Media Solutions to amplify awareness and demand

Accessibility insights & tailored recommendations
Real-time analytics to measure impact
Online training to strengthen hospitality standards




140+ Destinations Members in just 2 years
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€60M Economic Impact + Visibility + Stakeholder Support




Investors ~—

KAYYAI  evee, miles /DETROIT

PARTNERSHIP

Erik
Blachford
Former CEO

Eunice

Gillian
Tans
Former CEO

Kim
Chief Product
Officer

NETFLIX

2 Expedia

Booking.com

“Wheel the World is transforming the travel industry. Their vision for inclusive travel is unmatched.” — Gillian Tans, Former CEO, Booking.com
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Thank you
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